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S o c ia l  M e d ia  g u i d e l i n e s

This paper has been prepared by the  C om m unications Team at Federation House. If you have 
ariy queries or com m ents, please contact us at 01372 35 2016.

This paper acts as a gu ide line  fo r Federation representatives using social media p la tfo rm s under 
the  guise o f the  Police Federation. If you're a Federation representative creating or con tribu tin g  
to  blogs, Facebook, You Tube, tw itte r  or any o ther kind o f social media, then these guide lines w ill 
help you use these p la tfo rm s to  the  h ighest potentia l.

It is im p o rta n t to  rem em ber th a t social media p la tform s may be the  firs t po in t o f contact or 
in tro du c tio n  to  the  po lic ing  fam ily  fo r the  m a jo rity  o f citizens so it is crucial tha t we make the 
righ t impression. We fu lly  suppo rt and recom m end the  use o f social media and it is v ita l to  our 
com m unications strategy, bu t it is also im p o rta n t to  use it correctly  and positive ly to  p rom ote  
the  role and value o f the  Federation, and o f course our members. There is a risk however, tha t the  
Federation's message may get d ilu ted  if everyone involved is posting the ir ow n views rather than 
the  Federation's views. Consi.stency Is key if we are to  send the  correct messages in to  the  pub lic  
dom ain.

We have produced th is guidance docum ent to  ensure we use social m edium s such as tw itte r  or 
Facebook to  the  fu ll potentia l. We ask all w ho  partic ipa te  in social media on beha lf o f the 
Federation to  consult these guidelines.

When you engage

Emerging p la tfo rm s fo r on line  com m unica tion  are fundam en ta lly  changing the  w ay we w ork  
and com m unicate, o ffe ring  new  ways to  engage w ith  the  public, colleagues, and the  w ider 
w orld . If you partic ipa te  in social media, please fo llo w  these gu id ing  principles:

• Stick to  your area o f expertise.

• Stop and th in k  before you post. Ask w he ther you w ou ld  say it in person or d irec tly  to  
another person. If not, don ’t  po.st it.

• Th ink abou t w ho  your audience is -  its members, journa lists, m em bers o f the  pub lic  and 
anti-po lice  campaigners.

• Post m eaningfu l and respectful com m ents -- in o the r words, no spam and no remarks tha t 
are o ff-top ic  or offensive.

• Try to  reply to  com m ents in a tim e ly  manner, w hen a response is appropria te.

• Respect p roprie ta ry  in fo rm ation , content, and confidentia lity .

• When disagreeing w ith  others' op in ions keep It appropria te  and po lite  -  d on 't ge t per.sonal.

• Avoid tit- fo r-ta t conversations -- these can be offensive or boring  fo r your o the r followers.

Rules of engagement

Be transparent. Your honesty -  or d ishonesty -  w ill be qu ick ly  noticed in the  social media 
environm ent. If you are ta lk ing  abou t your w o rk  at the  Federation, use your real name, iden tify  
tha t you w o rk  fo r the  Federation, and be clear abou t your role. If you have a vested in terest in 
som eth ing  you are discussing, be the  firs t to  po in t it out. Transparency is about your id e n tity  and 
re la tionship  to  the  Federation. You still need to  keep con fid e n tia lity  around sensitive Federation 
in fo rm ation  and content. If you are unsure abou t a post, contact the  com m unications team  at 
Fed House and we w ill be happy to  help.
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Be ca re fu l. Make sure your e fforts to  be transparent d o n 't v io la te  the  Federation's privacy, 
confidentia lity , and legal guidelines. Ask perm ission to  publish or report on conversations or 
m eetings th a t are m eant to  be private or in terna l to  the  Federation. All statem ents m ust be true  
and not m isleading and all claims m ust be substantia ted and approved. W hat you publish is 
w ide ly  accessible and w ill be around fo r a long tim e, so consider the  con ten t carefully.
Remember -- the  release o f any docum ent or im age th rough  a social ne tw ork  site m ust be 
jus tified  in law ju s t as if  it was pu t on a w ebsite  or handed o u t as a 'hard copy.'

Write what you know. If you are w ritin g  about a top ic  tha t the  Federation is involved w ith  bu t 
you are not the  expert on the  top ic, you should make th is clear to  your readers. If you personally 
publish to  a w ebsite  or tw itte r  account, please use a discla im er som eth ing  like th is :'the  views 
and postings on th is site are my ow n and do no t reflect the  views o f the  F ede ra tion '- people 
tend to  use th is on personal tw itte r  accounts.

identity. Just by iden tify ing  yourse lf as a Federation representative, you are creating perceptions 
abou t your expertise and the  w o rk  o f the  Federation. Be sure th a t all con ten t associated w ith  you 
is consistent w ith  your w o rk  and w ith  Federation values and professional standards.

it's a conversation. Talk to  your readers like you w ou ld  ta lk  to  real people in professional 
situations. In o the r words, avoid overly "com posed" or offensive language. Don 't be afraid to  
bring  in your ow n personality. Consider con ten t that's open-ended and invites response. 
Encourage com m ents. You can also broaden the  conversation by c iting  others w ho are ta lk ing  
abou t the  same top ic  and a llow ing  your con ten t to  be shared or syndicated.

Are you adding value? The best way to  ge t your com m ents read is to  w rite  th ings tha t people 
w ill value. It should be th o u g h t provoking, exciting and bu ild  a sense o f com m unity . If it helps 
people im prove know ledge or skills, do the ir jobs, solve problem s, or understanding the  role o f 
the  Federation or the  police service -  then  it's adding value. Social media can be particu larly 
valuable as part o f a cam paign.

Healthy debate. There is a fine  line between healthy debate and incendiary reaction. You do not 
need to  respond to  every critic ism  or g ibe. Invite d iffe ring  points w ith o u t in flam ing others. Some 
top ics -  like politics or re lig ion -  slide in to  m ore sensitive te rrito ry . Be careful and considerate. 
A lthough  you can remove com m ents, once they are o u t there it's hard to  ge t the  w ords back. If 
you make a mistake, adm it it and if you have to  th in k  tw ice  about publish ing  som eth ing, fix  it, or 
d on 't do it.

O the rw ise ... have fun  and en joy engaging w ith  the  w orld  outside.
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