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The five-step  ̂ e b e b i i ]
' •» five-step process w ill help you pi -   ̂ aunch a high quality, w ell-tim ed campaign that 

is consistent w ith  our global approach.
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APPENDIX:
These key m e ssa ge s  arid copy developed fc mpaign in 2008.

r  BEHAVIOUR KEY MESSAGES COPY FROM UK CAMPAIGN

As a bu s iness  w e  need  and use  pe rsona l da ta  from  

ou r cu stom ers  and co lle a g u e s  in m any d iffe ren t w ays.

It is th e  lifeb lood  o f o u r  bu s iness. We all have a 
re spon s ib ility  to  e n su re  th a t w e look a fte r and p ro te ct 

th is  data . Extra care  a lw ays  needs to be taken  if p e rsona l 

data  is be ing tra n s fe rre d  or sen t o ff site. Don't take r isks, 
seek  adv ice .

Every  y ea r in the  UK , th e re  are  app rox im a te ly  65 ,000  

repo rted  a ttem p ts  a t id en tity  the ft, m ak ing  it th e  coun try 's  

fa s te s t g row ing  c r im e . C r im in a ls  a ctive ly  target banks 

b e cause  we ho ld  th e  pe rsona l da ta  m ost va lu ab le  to  them . 

M ake su re  you act re sp o n s ib ly  w ith  any da ta  you ho ld, 

send  o r  d ispose  of, and  th a t it is a lw ays p ro tected .

You 've  seen th e  h ead lin e s . I f  we don 't look a fte r  p e rsona l 

da ta  th e re  can be se r io u s  repe rcu ss ion s . If you are  tak ing  
or send ing  data o ffts ite  you m ust take persona l 

respons ib ility  fo r e n su rin g  it is a lw ays p ro tected .

If you  lo se  personal data, rep o rt it: s tra ig h taw ay  to your 
p riva cy  m anager. 1
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Confirm installation and removal 
procedures.

Source samples for products as 
appropriate and test the products to 
ensure that their design is suitable.

Review delivery and distribution 
matrix and ensure all information 
is present.

Firm up costs.

Produce the rnateriais and deliver 
them to the appropriate contact 
points.

Provide proofs of artwork to client 
and design agency.

Please contact your Internal Communications 
Representative, they will provide you with 
advice and consultation services on the 
communications you wish to undertake.

Please also engage the GRB Centre Privacy 
Manager whose contact details can be found on 
page 21.

Group Centre Lucy Tones 

GRB Elizabeth Brown

Jane Jerome

020 7116 3154 
020 7116 4844 
020 7773 6133
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